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At the initial stages of starting a company, one who sets up the business and business
deals is a start-up entrepreneur. This research focuses on entrepreneurs in start-up
companies and explores how certain psychological needs influence motivation at the
start-up stage. Basic Psychological Needs Theory is the latest and central theory from
the SDT (Self-Determination Theory) (Deci and Ryan, 2000;2002). Jian et al. (2012)
pointed out that psychological need is a critical factor in connecting the external
environment and internal individuality. Additionally, entrepreneurial motivation is a
precondition for entrepreneurship. Recent research suggests that motivation is an
important role in entrepreneurial behavior and success where motivation has influenced
entrepreneurs to start a business (Virginia and Carlos, 2012) . The research looks at the

relationship between the psychological need and motivation of candidates of start-up in
Singapore utilizing positivist approaches. Multiple regression analysis was used to
analyze a causal relationship between psychological need and entrepreneurial
motivation. Results found that there was a statistically significant relationship between
two concepts.

JEL Classification:
126, M13.

Contribution/Originality: The paper's primary contribution is finding that relationship between the basic
psychological need and entrepreneur motivation in Singapore. Thinking about the causation of two concepts, this

study has analyzed the impact of the psychology in the field of entrepreneurship.

1. INTRODUCTION

There are some research blanks in the field of the relationships of entrepreneurship and psychology. This paper
will be showed whether there are certain relationships between Basic Psychological Need and Entrepreneurial
Motivation. It will affect the future direction in proceeding of entrepreneurship to study the influences in different
types of Basic Psychological Need and Entrepreneurial Motivations. Applying the research results, researcher
hopes to figure out this result with proper research methods and clarify the resource of entrepreneurial motivation
before start up. Thus, the problem of the research is to find out the relations between these two concepts. Relations
can be made more scientific and theoretical. The defined relationships can serve to the candidate of entrepreneurs.

Variations among people in their willingness and ability to act have been found to have an important effect on
the entrepreneurial process (Shane et al., 2003). The various types of motivation from entrepreneurs influence their

decision to start a business, such as intrinsic and extrinsic (Virginia and Carlos, 2012). The resource of the
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behaviour is from the various types of motivation. However, where is motivation of start-up from? Especially, there
is a huge gap in research between with psychological need and motivation in the field of entrepreneurship. Thus,
the focus of this research is to find out about the relationship between these two concepts. The researcher predicts
that there will be a relationship between the two concepts which be explored the correlation and causation in the

field of entrepreneurship.

2. LITERATURE REVIEW
2.1. Basic Psychological Need

For a long time, psychological need theory make a huge development from traditional need theory. Initially, such
as the expectancy theory pertain to traditional need theory, based on the idea that behavior is always purposeful and
goal directed (Tolman and Honzik, 1930). As an individual’s preference for various outcomes. Valence is defined as the
personal attractiveness of diverse outcomes. If an outcome such as a promotion has a positive valence, the employee
would be strongly pulled to those behaviors which make that outcome more likely (Dailey, 1990).

Maslow’s hierarchy of needs represents the traditional needs theory. Maslow (1943) emphasized that an
individual will pursue higher-level needs after he or she has achieved low-level needs. In the hierarchy, the five
levels of needs are as below, with physiological needs being the lowest level-need and Self-actualization being the
highest- level need:

1) Physiological, including food, water, shelter, and warmth.

Safety, the needs for security, stability and a safe work environment.

Belongingness, the needs to experience social interaction, friendship and love

Self-esteem, the needs to feel good about oneself and one’s abilities and to be respected and approved by others.
Self-actualization, the needs to reach one’s fullest potential including pursue inner talent, creativity, and

fulfillment.

Alderfer (1969) classified the type of psychological needs based on Maslow’s theory. He thinks Existence,
Relatedness and Growth are three dimensions in a persons’ psychological needs. In contrast, the three types were
classified in McClelland (1958;1961) theory including need of achievement, need of power and need of affiliation. He
pointed out persons possess one need at least and be driven by need regardless of age, sex, race or culture.

The Self-Determination Theory (SDT) represents a broad framework towards the study of motivation — how to
get themselves or even others to act and behave in a certain manner (Deci et al., 1994). This theory postulates that a
variety of intrinsic and extrinsic factors act as a source of motivation for individuals that drives them towards social
and cognitive development (Deci and Ryan, 2000). SDT proposes that the three conditions which resulted in the
highest quality of motivation were the satistaction of: the need for competence, the need for autonomy and the need
for relatedness. The need for autonomy emphasizes the individual's sense of existence in activities where behavior is
done or shown willingly (Broeck et al, 2010; Meyer and Maltin, 2010). The need for competence emphasizes the
individuals” self-value in activities. People typically want to feel effective and be affirmed by others (Broeck et al,
2010; Meyer and Maltin, 2010). The need for relatedness emphasizes the individual’s pursuit of respect, care and
dependence. They are eager to build and foster meaningful relationships and interact with others (Deci et al., 2001).
The degree in which these basic psychological needs are satisfied is a decisive factor towards self-motivation and

self-decision (Deci and Ryan, 2000).

2.2. Entrepreneurial Motivation
Entrepreneurial motivations are the driving force encouraging people who have entrepreneurial abilities to

start a business (Olson and Bosserman, 1984). Alan and Malin (2011) further argued that entrepreneurial
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motivations are an important explanatory mechanism for a variety of entrepreneurial behaviors. This supports the
research with regards to success in achieving the goal (Kusurkar et al., 2011).

There are a variety of different types of entrepreneurial motivation and these motivations vary even among
different types of entrepreneurs; with one of these types being start-up entrepreneurs. Based on qualitative and
quantitative analyses on previous literature, Shane et al. (2003) classified motivation into two components - the
general and the task-specific. They also divided these two parts into eight motivational factors: the need for
achievement, locus of control, vision, desire for independence, passion, drive, goal setting and self-efficacy. Gilad
and Levine (1986) pointed out two closely-related explanations of entrepreneurial motivation, the “push” theory and
the “pull” theory. The “push” theory refers to the pursuit of wealth acquisition while the “pull” theory refers to
career aspirations. Ashley-Cotleur e al. (2009) divided motivation into two dimensions based on different reasons or
goals that result in a behaviour being acted out: extrinsic motivation and intrinsic motivations. Extrinsic motivation
refers to doing an action as it leads to a separable outcome (e.g., wealth), while intrinsic motivation refers to doing
something because it is inherently interesting or enjoyable - typically implementing value and growth (Ryan and
Deci, 2000). Financial compensation is an extrinsic reward motivation that can motivate innovations (Amabile,
1998) and start-up entrepreneurs with extrinsic motivation tend to pursue money and wealth. Intrinsic motivations
are, for example, enjoyment in working in a challenging and innovative task, because people feel passionate about
what they are going to do (Chen and Francesco, 2003).

Based on the research exploring entrepreneurial motivation, Kuratko e al. (1997) have classified four types of
entrepreneurial motivations:

1. Extrinsic reward: Focusing on form of money or shares.

2. Intrinsic reward: Focusing on internal needs and achievement.

3. Need for independence / autonomy: Having the freedom to make decisions.

4. Need for family security: Entrepreneurs provide protection for themselves and their families through their

entrepreneurial ventures.

Robichaud et al. (2001) refined Kuratko et al. (1997)'s scale by adding in new descriptors, including ‘close to
home’, ‘protection after retirement’, and ‘improved quality of life’. They pointed out that an important source of
entrepreneurial motivation depends on the setting of targets that influenced the entrepreneur’s behaviour and thus
indirectly addresses the success of their enterprises through ownership of a business enterprise. Robichaud et al.
(2001) believe start-up entrepreneurs seek tangible goals through business ownership. Understanding
entrepreneurial motivation can determine a start-up entrepreneur’s behavior patterns and ultimately his or her
success in running the business. Currently, the measurement model of motivation and improved model of
motivation proposed by Kuratko et al. (1997) and Robichaud et al. (2001)'s respectively have very broad and
representative studies about the various types of entrepreneurial motivation. Therefore, this study will employ the
four dimensions of Robichaud et al. (2001)’s theory: extrinsic reward, independent/autonomous, intrinsic reward,

family security.

3. RESEARCH MODEL

The present research aims to investigate how the basic psychological needs in the SDT framework influence
entrepreneurial motivation. The different types of basic psychological needs have been operationalized as
independent variables with entrepreneur motivation being operationalized as the the dependent variable. The
researchers in this study explored the correlation and causal relationship between the independent variables and

dependent variables as seen in the following figure.
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Figure-1. Research Model in Study.

Source: research s ummary.

4. METHODOLOGY

A post-positivistic framework supports methodological pluralism and post-positivism reflects a deterministic
philosophy in which causes probably determine effects or outcomes (Creswell, 2006). This is expressed in the use of
both qualitative and quantitative approaches to generate reliable and valid data to be used in analytical research on
how certain psychological needs influence entrepreneurial motivation.

Researchers in this study employed a mixed method research design. Firstly, the researchers summarized the
concepts and classified the research topics based on the previous literature. Secondly, the researchers also proposed
a hypothesis based on literature review. Thirdly, the researchers investigated the hypothesis based on the sample
and validated the hypothesis through a quantitative approach. This study will investigate the validity and reliability
of Basic Psychological Needs and Entrepreneurial Motivation utilizing surveys and interviews.

The study focused on start-up entrepreneurs in Singapore and employed two questionnaires. One pertained to
Basic Psychological Needs and its three subsets (Deci et al, 1994) and the other pertained to entrepreneurial
motivation and its four subsets (Kuratko ef al, 1997; Robichaud et al, 2001). Both questionnaires were then
analyzed for their reliability and validity, and then sent out to 236 start-up entrepreneurs in Singapore. A total of

131 valid responses were received and used for statistical analysis.

5. IMPLEMENTATION OF RESEARCH
The primary statistical analyses include analyzing the reliability and validity analysis of the data collected.
Multiple regression analysis was deployed to learn about the relationship between several independent (predictor)

variables and a dependent (criterion) variable.
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5.1. Description of the Responses
(a) Gender

Previous studies found that women were less likely to start a business (Reynolds and Curtin, 2008; Verheul et
al.,, 2010). Within the sample, 74 participants were males and 57 participants were females. Because the survey was
distributed randomly, based on the surveys returned, the proportion of males should be higher around the survey

areas.

(b) Age
Among the questionnaires, 94 participants were between the ages of 20 and 30; 25 participants between ages 30

and 40; and 12 participants’ between 40 and above 50.

(c) Education background

Within the sample population, 64 participants attained a diploma, 51 participants attained a Bachelors degree,
and 14 participants attained a Masters degree as their highest education qualification respectively. Based on the
demographic profile of the participants, most start-up entrepreneurs obtained a Diploma and Bachelor’s degree in

Singapore.

(d) Position in Company
Among the participants, 80 participants had a junior executive role in their company, 87 participants had a
senior executive role and 14 participants were with a management role in their company. The people who were in

Jjunior executive positions tended to want to start a new business. Table 1 presents the statistic form of responses.

Table-1. Statistic of Sample Description.

Item Variable Number of people Percent
Gender Male T4 56.5
Female 57 43.5
Age 20-30 94 71.8
30-40 25 19.1
40-50 12 9.2
Education Background Diploma 64 48.9
Bachelor 51 38.9
Master 16 121.2
Position Based 80 61.1
Middle 37 28.2
Senior 14 10.7

5.2. Statistical Analysts Techniques

A linear regression model is created, consisting of a number of explanatory variables, which is used to reveal
the linear relationship between outcome variable and other explanatory variables. The mathematical form of a
multiple linear regression model is as follows:

y =Po + f1x1 +f2x2+f3x8+... +fpxp+e

In the formula, there are p explanatory variables. The change in outcome variable y is explained by two parts:
1) its expectation as a function of p explanatory variables, that is, E(y) =fo + f1xI +f2x2+f3x3+... +fpxp. 2)
Variation due to random disturbance represented by €. fo, f1, 2, are regression coefficients. ¢ is random error. 7
can be regarded as the average change in the outcome variable when zz is changed by one unit and other
explanatory variables keep the same. Only if the relationship between the outcome and the covariate is linear, the
linear regression model is suitable to reflect the statistical relationship. Usually a hypothesis testing is used to test if

there is a significant relation between the outcome and the covariates. The null hypothesis HO : is the regression
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coefficient f is not significantly different from 0. When =0, it means that the change in covariates doesn’t cause
change in the outcome y and there is no linear relation between x and y. Researcher can use SPSS to calculate the p-
value. If p-value is less than the given significance level a, researcher rejects HO and the regression coefficient is
not zero. The relationship between the covariate and the outcome can be described by the linear regression
equation. When the model fitting is improved, the test is more significant. P-value is used to judge the relationship

between the covariate and the outcome.

5.8. Construct Validity Analysts
To test the construct validity of the questionnaire, factor analysis (Wu, 2012) using the SPSS 23 as a tool, was
carried out. Results from the factor analysis of both the questionnaire items on basic psychological need and

entrepreneurial motivation are as follows:

Table-2. KMO and Bartlett's Test.

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 677
Bartlett's Test of Sphericity Approx. Chi-Square 232.683
df 28
Sig. .000
Table-38. Factors Analysis Testing of Psychological Need.
Component
1 2 3

Autonomy! -.202 7197 .110
Autonomy2 057 .843 -.093
Relatel 209 -.087 .888
Relate2 .360 .084 .820
Competencel 629 -.389 212
Competence2 701 114 178
Competence3 717 114 .092
Competence4 684 -.252 -.007

KMO is a measure of sampling adequacy and Bartlett Test’s of Sphericity testifies whether the correlation
matrix is an identity matrix. Both taken together provide a minimum standard before a factor analysis should be
conducted. For Basic Psychological need, Table 2 shows KMO value is 0.677 and great than 0.5 (Kaiser, 1974; Fred,
2005). Bartlett’s test implies suitability for factor analysis with significance level less than 0.05 (Bartlett, 1950). As
is shown in the Table 2, significance level is less than 0.05. The whole eigenvalues of three factors explains 65.657%
of total variation. In Table 3, the factor analysis is appropriate in this paper. Results from factor analysis on

entrepreneurial motivation are as follows:

Table-4. KMO and Bartlett's Test.

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 125
Bartlett's Test of Sphericity Approx. Chi-Square 641.518
df 91
Sig. .000

In Table 4, the obtained KMO value is 0.725, greater than 0.5 (Kaiser, 1974; Fred, 2005) and the Bartlett’s test
implies suitability for factor analysis with significance level less than 0.05 (Bartlett, 1950). As shown in the Table 4,
significance level is less than 0.05. The research shows that the total eigenvalues of the three factors explained
56.683% of variance. Table 5 shows that factor analysis is appropriate in this paper. According to factors analysis in
Table 5, researcher can combine independent and family security with one dimension. It is means that a person
pursues independent in the entrepreneurial processing, as same as he or she is going to focus on his family security.

The new subset could call independent that includes original dimensions of independent and family security.
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Table-5. Factors Analysis Testing of Entrepreneurial Motivation.

Component
1 2 3
Extrinsicl -.277 .168 .699
Extrinsic2 .273 -.006 758
Extrinsics -.275 .126 .558
Independent1 144 .696 -.027
Independent2 -.005 125 -.028
Independents .319 .665 -.125
Intrinsic1 .609 .060 -.889
Intrinsic2 .860 -.207 -.026
Intrinsics .850 142 -.052
Intrinsic4 .668 .303 -.128
Intrinsics 709 -.233 149
Family1 -214 521 .386
Family2 -.191 644 314
Family3 -.247 573 .378

5.4. Reliability Testing

Reliability is the overall consistency of a measure. Reliability testing seeks to ensure that the various items

measuring the different constructs deliver consistent scores. Cronbach’s Alpha test was carried out to estimate the

reliability of the questionnaire.

For Cronbach‘e, a minimum value of 0.70 is considered acceptable for existing scales and a value of 0.60 is

seemingly appropriate for newly developed scales (Nunnally, 1978) Based on the results obtained, In Table 6,

Cronbach' s Alpha is within the range of Nunnally’s acceptable reliability coefficient. Analysis of the item-total of

the statistics shows that the reliability coefficient, after deleting a certain assessment item, is less than the reliability

coefficient by including all of the items. It means the researcher should keep all of these items in the questionnaire.

5.5. The Research Hypotheses
Hypothesis 1 :

There is a correlation between the need for autonomy and motivation of extrinsic reward.
Hypothesis 2:

There is a correlation between the need for autonomy and motivation of independent.
Hypothesis 3:

There is a correlation between the need for autonomy and motivation of intrinsic reward.
Hypothesis 4:

There is a correlation between the need for relatedness and motivation of extrinsic reward.
Hypothesis 5:

There is a correlation between the need for relatedness and motivation of independent.
Hypothesis 6:

There is a correlation between the need for relatedness and motivation of intrinsic reward.
Hypothesis 7:

There is a correlation between the need for competence and motivation of extrinsic reward.

Hypothesis 8:

There is a correlation between the need for competence and motivation of motivation of independent.

Hypothesis 9:

There is a correlation between the need for competence and motivation of intrinsic reward.

© 2019 Conscientia Beam. All Rights Reserved.
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Table-6. Testing of Reliability Statistics.

Dimension Measure factor | Cronbach's Alpha if item deleted | Cronbach's Alpha
The Needs for Autonomy AutonomyO1
Autonomy02 0.721
The Needs for Relatedness Relatednesso1 0.783
Relatedness02
The Needs for Competence Competence01 0.645
Competence02 0.602
Competence03 0.714 0.760
Competence04 0.605
Extrinsic reward ExtrinsicO1 0.698
Extrinsico2 0.608 0.769
Extrinsic03 0.538
Independent Independento1 0.709
Independent02 0.703
Independentos 0.726
Independent04 0.714 0.742
Independent05 0.687
Independento6 0.697
Intrinsic reward Intrinsico1 0.801
Intrinsic02 0.788 0.809
Intrinsic03 0.785
Intrinsico4 0.790
Intrinsic05 0.792

5.6. Statistical Research Based on the Regression Analysis

A linear regression analysis was carried out, based on 131 effective questionnaires to test the correlation
between basic psychological need (independent variable) and motivation (dependent variable) in Singapore.

An absolute value of the correlation coefficient is equal to or greater than 0.8 indicates that two variables are
highly correlated, an absolute value of correlation coefficient 0.4 to 0.8 means that the correlation is modest, and
less than or equal to 0.4 represents a low correlation (Wu, 2012).

Table 7 presents the summary of four results of the multiple regression analysis of basic psychological need on
entrepreneurial motivation is given upper. Model one explained that researcher did not find out any correlation or
causation among the Gender, Age, Education, Position, and motivation of extrinsic reward,. Model two showed the
correlation with Needs for Autonomy and Motivation of Extrinsic Reward. P<0.05 shows that there is significant
correlation between these two variables. R=0.409 means that there is a positive correlation between Needs for
Autonomy and Motivation of Extrinsic and 16.7% of variance is explained by needs. Hypothesis 1 is accepted.
Model three showed the correlation with Needs for Relatedness and Motivation of Extrinsic Reward. P>0.05 shows
that there is not significant correlation between these two items. Hypothesis 4 cannot be accepted. Model four
showed the correlation with Needs for competence and Motivation of Extrinsic Reward. P>0.05 shows that there is
not significant correlation between these two items. Hypothesis 7 cannot be accepted.

In Table 8, Model five explained that researcher did not find out any correlation or causation among Gender,
Age, Education, Position and motivation of independent Model six showed the correlation with Needs for
Autonomy and Motivation of Independent. P<0.05 shows that there is significant correlation between these two
variables. R=0.402 means that there is a positive correlation between Needs for Autonomy and Motivation of
Independent and 16.2% of variance is explained by needs. Hypothesis 2 is accepted. Model seven showed the
correlation with Needs for Relatedness and Motivation of Independent. P>0.05 shows that there is not significant
correlation between these two variables. Hypothesis 5 cannot be accepted. Model eight showed the correlation with
Needs for competence and Motivation of Independent. P>0.05 shows that there is not significant correlation

between these two items. Hypothesis 8 cannot be accepted.
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Table-7. Multiple Regression Analysis (1).

Motivation of Extrinsic Reward

Predict Variable

Model 1 Model 2 Model 3 Model 4

Constant 8.877 2.925 4.070 4.048
Gender -0.019 -0.058 -0.029 -0.020
Age -0.013 -0.045 -0.009 -0.014
Education -0.007 -0.029 -0.007 -0.010
Position 0.620 0.160 0.64 0.72
Autonomy 0.254%*
Relatedness -0.41
Competence -0.04:3
R -0.065 0.409%* -0.079 -0.029
R Square 0.004 0.167 0.006 0.001
Adjust R Square -0.027 0.134 -0.034 -0.007
Sig F Change 0.970 0.000 0.978 0.740

** Correlation is significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).

Source: Author’s Desk Research from SPSS 23.

Table-8. Multiple Regression Analysis (2).
Motivation of Independent

Predict Variable Model 5 Model 6 Model 7 Model 8
Constant 3.4388 2,424 3.639 3.259
Gender 0.119 0.077 0.107 0.121
Age -0.174 -0.207* -0.169 -0.178
Education -0.072 -0.094 -0.071 -0.069
Position 0.025 0.128 0.027 0.014
Autonomy 0.268%*
Relatedness -0.046
Competence 0.047
R -0.156 0.402%* -0.162 0.039
R Square 0.024 0.162 0.026 0.002
Adjust R Square -0.007 0.128 -0.013 -0.006
Sig F Change 0.535 0.000 0.644 0.659

*%* Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Source: Author’s Desk Research from SPSS 23.

In Table 9, Model nine explained that researcher did not find out any correlation or causation among the
Motivation of Intrinsic, Gender, Education, and Position. However, Age shows some negative correlation with

motivation of intrinsic. Model ten showed the correlation with Needs for Autonomy and Motivation of Intrinsic.

P<0.01 shows that there is significant correlation between these two variables. R=-0.362 means that there is a

negative correlation between Needs for Autonomy and Motivation of intrinsic and 13.1% of variance is explained by

needs.
Table-9. Multiple Regression Analysis (3).
Motivation of Intrinsic
Predict Variable Model 9 Model 10 Model 11 Model 12
Constant 4.519 5.342 3.126 2.085
Gender -0.161 -0.127 -0.079 -0.133
Age -0.227% -0.200 -0.259% -0.214*
Education -0.099 -0.081 -0.102 -0.063
Position 0.149 0.055 0.125 -0.007
Autonomy -0.218%%*
Relatedness 0.816%*
Competence 0.643%*
R 0.228 -0.362%* 0.359%* 0.591%*
R Square 0.052 0.131 0.129 0.349
Adjust R Square 0.022 0.096 0.094 0.323
Sig F Change 0.146 0.003 0.004 0.000

** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Source: Author’s Desk Research from SPSS 23.

© 2019 Conscientia Beam. All Rights Reserved.
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Hypothesis 3 is accepted. Model eleven showed the correlation with Needs for Relatedness and Motivation of

Intrinsic. P<0.05 shows that there is significant correlation between these two variables. R=0.859 means that there

is a positive correlation between Needs for Autonomy and Motivation of intrinsic and 12.9% of variance is explained

by needs. Hypothesis 6 is accepted. Model twelve showed the correlation with Needs for competence and

Motivation of intrinsic. P<0.01 shows that there is significant correlation between these two variables. R=0.591

means that there is a positive correlation between Needs for Autonomy and Motivation of Intrinsic and 82.8% of

variance is explained by needs. Hypothesis 9 is accepted.

A summary of the research model and accepted hypotheses are as follow,

Basic Psychological Need Entreprenenrial Motivation

The Needs for J H1:R=0.409%* —
Autonomy \‘\

The Needs for

Motivation
of Extrinsic

H2:R=0.402%*

/

Motivation of

.
3:R=-0.362%* ‘
Relatedness \‘ Independent
: R=0.359%* \
The Needs for \\ Motivation of
Competence H9: R=0.591%* Intrinsic

Figure-2. Conclusion of Hypotheses in Research Model.

6. CONCLUSIONS

We can draw the following conclusions from this study between with the Basic Psychological Need and

Entrepreneurial Motivation of candidate in start-up in Singapore.

1.

Start-up entrepreneurs who possess the need for autonomy generally tend to be motivated to pursue extrinsic
rewards. This phenomenon shows that this kind of candidates regard earning wealth and other material needs
as the main target of their motivation. Typically, they do not like to embark on more competitive and risky
businesses. Their businesses would not make them greater contributors to a society’s economic development.
Candidates who pursue the need for autonomy is in line with the motivation for independence. Pursuing
independence is an aspiration before the individual decides to set up their business, they do not like to be
managed or restrained. This is especially true for participants who are older.

Start-up entrepreneurs who possess the needs for relatedness are eager to be respected, gain more friends, and
receive praise from society. They also tend to be more intrinsically motivated. This may indicate that they
would like to aspire to be competent to obtain the relatedness which they seek.

In line with the above, candidates who want to set up their business who possess the need for competence tend
to be intrinsically motivated. They seem willing to embark on more competitive, risky and more innovative in
future. As the main target of motivation, they think that contributing society’s economic development is more

important than earn wealth and other material needs.
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7. LIMITATIONS OF THE RESEARCH

The main drawback of this study is the exclusion of the larger context of the socio-historical world and macro-
economic of candidate in a start-up. These include the trends of economic development, national policies, business
conditions, regional differences, competitive market conditions and other external environmental factors that have a

bearing on the entrepreneurial situation.
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